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THE CLERE SCHOOL 

MEDIA STUDIES LEARNING JOURNEY

INTEGRITY     •    COMMUNITY    •   RESPECT

YEAR 

10

YEAR 

11

LANGUAGE, INDUSTRY, AUDIENCE, REPRESENTATION

Introduction to Media Studies
THEORETICAL FRAMEWORK:

Language
Industry
Audience

Representation

PRINT ADVERTISEMENTS
OMO

NEWSPAPERS
The Times
The Mirror

MAGAZINES
Heat
Tatler

TELEVISION
Dr Who: An Unearthly 

Child

TV ADVERTISEMENTS
Galaxy

NHS Represent

TELEVISION
His Dark Materials: 

City of Magpies

MUSIC INDUSTRY
Arctic Monkeys: 

I Bet You Look Good On The Dancefloor

MUSIC INDUSTRY
BlackPink:

How You Like That

LANGUAGE, INDUSTRY, AUDIENCE, REPRESENTATION

MOCK NEA:
Creation of a Media 

Product YEAR 10 MOCK EXAM

CONVERGENT GAMING
Lara Croft Go

FILM INDUSTRY
Blockbusters: 
Black Widow

FILM INDUSTRY
Independent Film:

I, Daniel Blake

NEA:
Creation of a Media Product

ONLINE, SOCIAL & PARTICIPATORY 
MEDIA

Marcus Rashford

EXAM PREPARATION 
AND REVISION

MEDIA 1 MEDIA 2 NEA

Content Overview
Section A – Media Language and 
Representations
Magazines
Advertising and marketing
Newspaper
Online, social and participatory media and video 
games.

Section B – Media Industries and Audiences
Radio
Music video
Newspaper
Online, social and participatory media and video 
games.

Assessment Overview
A range of questions relating to an unseen 
source and Close Study Products. An extended 
response question (20 marks)

Content Overview
Section A – Close Study Product
Based on a screening from an extract of one of 
the television Close Story Products and can test 
any of the theoretical framework.

Section B – based on either newspaper or 
online
Based on either newspaper or online, social and 
participatory media and video games and can 
test any area of the framework.

Assessment Overview
Short, medium and extended response 
questions assessing depth of knowledge and 
understanding of the course.

Content Overview
Application of knowledge and understanding of 
the theoretical framework.
Ability to create media products.

Tasks
Produce:
A statement of intent
A media product for an intended audience

Written examination: 1 hour 30 minutes

35% of the qualification

84 marks

Written examination: 1 hour 30 minutes

35% of the qualification

84 marks

A set brief provided by AQA

30% of the qualification

60 marks

Assessed by teachers and moderated by AQA
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